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CULTURE, TOURISM, EUROPE AND EXTERNAL AFFAIRS COMMITTEE 

CALL FOR VIEWS ON THE IMPACT OF COVID-19 ON SCOTLAND’S CULTURE 
AND TOURISM SECTORS 

SUBMISSION FROM BBC SCOTLAND 

Executive Summary  
 

1. Covid-19 has had a substantial impact on the BBC’s ability to produce 
programmes and services. Following advice from the WHO, public health 
organisations and the Scottish and UK Governments, the BBC closed the 
production of many programmes and services across its TV and radio output. 
The cancellation of key broadcasting events, ceasing of productions, and 
changes to schedules will continue to have an impact on what audiences see 
and hear across the BBC across the coming months. 
 

2. Like other organisations continuing to operate during this crisis, the BBC has 
faced operational challenges. We’ve experienced reduced levels of staffing 
and the huge increase in demand for the BBC’s internal network as over 
15,000 colleagues across the UK work from home. For those unable to carry 
out their work from home, safety is paramount and we’ve followed Scottish 
and UK Government advice.  
 

3. The BBC Board took the decision to delay changes to the over-75s licence 
fee from 1 June to 1 August during an unprecedented time. The decision is to 
be kept under review. 
 

4. In response to Covid-19, the BBC took swift action at the start of the 
pandemic to repurpose our services and programmes for the benefit of all 
audiences ensuring we kept the nation informed, educated and entertained. 
 

5. The BBC enhanced our core role to bring trusted news and information 
to audiences in Scotland, the UK and around the world in a fast-moving 
situation, and to counter confusion and misinformation. This includes 
prioritising the Scottish Government’s daily Coronavirus briefing and news 
programming in the BBC One Scotland schedules and carrying the entire 
daily briefing on the BBC Scotland channel, as well as enhancing our Reality 
Check service for the Covid-19 pandemic. 
 

6. The BBC has delivered its biggest push on education in its history – 
ensuring that every child has the opportunity to continue to follow appropriate 
core parts of their school curriculum in these challenging times. BBC Bitesize 
has rapidly expanded to bring curriculum-led activities to the BBC Scotland 
channel, the BBC Red Button, BBC iPlayer, BBC Sounds, BBC Four, online 
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with new interactive features and via social media.  Requests for Scotland 
Bitesize content on iPlayer between the start of lockdown and early May were 
in excess of 100,000. 
 

7. As places of worship have closed, the BBC has commissioned additional 
religion and faith content, including the weekly Reflections from the Quay 
on BBC One Scotland, and an Easter Mass.  From late May, a new series of 
religious services across a number of faiths commenced on the BBC Scotland 
channel as part of its ongoing response to COVID-19 and lockdown. The 
Service, pre-recorded and scheduled fortnightly, began with the first in the 
series coming from Glasgow’s Central Mosque to celebrate Eid.  The series 
features services from the Muslim, Sikh, Catholic, Jewish and Hindu faiths 
and a service from the Church of Scotland. 
 

8. We’ve adapted new programmes virtually and bolstered BBC iPlayer and 
Sounds to provide entertainment and escapism as well as bringing 
audiences and communities together with standout moments to come 
together such as The Big Night In. 
 

9. We’ve seen a record number of people come to use BBC services for up-
to-date and accurate information, for educational tools and advice, and for 
escapism and entertainment during uncertain times. BBC News has seen 
record audience numbers with 84 million UK unique browsers visiting the BBC 
News website and app (w/c 16 March) whilst over 44 million people in the UK 
tuned into BBC TV Network News (across the week beginning the 23 March).  
This week also saw The Nine on the BBC Scotland channel reach its largest 
audience to date.  
 

10. The BBC has provided a platform for public information. Broadcasting the 
First Minister’s and Prime Minister’s statements at the start of lock-down, Her 
Majesty’s the Queen’s message, the daily coronavirus briefings, Scottish 
Government Public Information Films,  and key safety messages throughout 
the crisis to high audience figures and in prominent places in the schedules, 
on TV and radio. 
 

11. We recognise the significant contribution that freelancers make to our 
programmes and services. For those on a fixed term contract or those 
engaged by the BBC as a PAYE freelancer, and who joined the BBC before 
28 February 2020, the BBC will pay their full salary (or £3,000 per month, 
whichever is the lesser amount) for up to three months from 1 March 2020 – 
despite BBC public service not qualifying for the Government job retention 
scheme. 
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12. The BBC Group donated £700,000, funded principally by our commercial 
subsidiary BBC Studios, to The Film and TV Charity which is intended to 
assist those affected by the Covid-19 outbreak, particularly self-employed 
freelancers. 
 

13. The BBC is committed to supporting the independent production 
industry during this difficult time. We have doubled our investment to the 
Small Indie Fund, committed to flexible delivery times and cash flow, 
increased development spend, and expanded the BBC Three creative 
partnerships scheme to all nations and regions.  We have commissioned 
specific crisis-related output from the indie sector in Scotland for the BBC 
Scotland channel, relicensed archive content from Scottish producers, and 
worked with network to re-license further recent BBC Scotland programmes. 

 
Covid-19 Impact on the BBC 
 
Impact on Programmes and Services 

 

14. The productions of numerous programmes and services have had to be 
suspended. In light of the speed at which coronavirus was spreading and 
taking into account advice from the World Health Organisation, as well as 
public health organisations and Government advice, on 18 March it was 
decided that filming on all BBC Studios continuing dramas was to be 
postponed until further notice, including River City. The BBC’s hugely 
successful returning series that were in production, such as dramas Shetland, 
Line of Duty, Peaky Blinders and Call the Midwife, as well as multiple other 
programmes also had to close production until further notice. This will impact 
the pipeline of content available to broadcast. A return to production for some 
continuing dramas is likely to commence in June. 
 

15. These actions will inevitably have consequences for audiences as the BBC 
makes changes to its schedules to accommodate the gaps in filming. For 
example, at the time of writing, EastEnders has reduced to two episodes a 
week whilst Holby City will take a break during the spring and summer 
months. Radio 4’s The Archers will broadcast three themed weeks of 
episodes from the archive whilst the programme team continue to work on 
new episodes.  Meanwhile, BBC Scotland will ask the audience to nominate 
their favourite archive River City episodes, and then re-licence a collection of 
previous episodes for broadcast, to help fill the gap. 
 

16. The BBC has a strong slate of programmes to broadcast this year. 
Dramas such as Steve McQueen’s Small Axe, and A Suitable Boy adapted by 
Andrew Davies, as well as returning series The A Word, His Dark Materials, 
and Strike: Lethal White have finished filming and will need to be spread 
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across the schedules in the upcoming weeks and months. A second series of 
Inside Central Station has just commenced on the BBC Scotland channel, 
alongside Scotland’s Home of the Year, the return of Beechgrove and 
Landward, as has a major new series with Billy Connolly. 
 

17. Covid-19 has had an effect on big sporting, music and entertainment 
moments. The cancellation of this year’s Olympics, Wimbledon, Glastonbury, 
the Eurovision Song Contest, Chelsea Flower Show, and the European 
Football Championships and all Scottish football fixtures means the BBC is 
thinking creatively about how to create those set pieces that bring audiences 
together.  BBC Scotland has broadcast classic football matches and rugby 
internationals from the archive to meet audience demand meantime. 
 

18. Similarly, all previously planned activity from BBC Orchestras and Choirs has 
been suspended, including the performance programme of the BBC Scottish 
Symphony Orchestra; and BBC Radio 1’s Big Weekend, scheduled to have 
taken place at the end of May in Dundee, will no longer go ahead. The BBC 
SSO is one of a number of contributing partners to the BBC Lockdown 
Orchestra. 
 

19. The BBC’s UK stations and Radio Scotland and Radio nan Gaidheal 
made changes to their schedules in response to the crisis to ensure that 
the stations could continue to broadcast throughout. Radio Scotland 
increased its live output to ensure the most up-to-date coverage and also 
commissioned a new slot for sharing community information.  Both Radio 
Scotland and Radio nan Gaidheal have implemented social distancing with a 
wide range of presenters broadcasting remotely.  Radio 2, for example, has 
kept its distinctive music offer and specialist music shows whilst increasing 
the length of daytime and evening shows to minimise the number of people 
needed in the studio. Radio 1 also simplified its schedules with presenters 
rotating longer shows than usual each week.  

 
Operational Challenges 

 

20. The BBC, like other organisations continuing to operate during the 
coronavirus crisis, has faced operational challenges with some staff self-
isolating, others ill or with caring responsibilities, and most, where possible, 
working from home.  
 

21. The protection and safety of our staff is of utmost importance and in line 
with Scottish Government advice on social distancing it has been necessary 
to change some ways in which we operate whilst maintaining core coverage. 
Where staff are unable to carry out their work remotely, colleagues are 
following social distancing guidelines within BBC Scotland’s buildings. The 
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BBC at network level has restructured news teams to respond to audience 
needs and prioritise the Covid-19 and core news coverage, whilst minimising 
the risk to staff. The specialist health and medical unit has doubled in size and 
specific teams, mostly based outside London, have been assigned to cover 
other specialist areas. 
 

22. With the vast majority of staff working from home, the additional pressure on 
resource and the internal network has been an immense challenge. The BBC 
has sought to provide staff with the tools they need to be equipped to operate 
their role successfully from the home environment. The Scottish and UK 
Governments’ inclusion of some BBC roles including journalists and editorial 
staff as defined key workers was welcomed, allowing a small number of those 
staff without alternative arrangements to send their children to school during 
the lockdown.   

 

Finance 

 

23. As a result of coronavirus the BBC will need to make an additional £125 
million of savings within this financial year.   While the BBC has the privilege 
of the licence fee, income has been impacted as it has become more difficult 
to collect the fee during lockdown, there has been a delay to the 
implementation of the over 75s policy and commercial income has reduced.  
The BBC has had to delay some important savings programmes in order to 
keep services on air during the pandemic.  Before the pandemic the BBC 
already had 24% less available to spend on UK public services than if the 
licence fee had risen with inflation since 2010.  On top of that, the BBC now 
faces the estimated £125m of lost income this financial year due to the crisis.  
The BBC will have to find additional savings to meet this, on top of the £800m 
in efficiencies we were already delivering during the first five years of this 
charter. This will be a significant challenge. 
 
 

24. However the BBC is taking a number of immediate steps including a pay 
freeze for senior leaders, postponing annual pay negotiations and 
implementing a recruitment freeze for non-critical roles. The BBC is also 
reviewing its expenditure, including capital projects, overheads and 
technology so that we can provide the best programmes and services to our 
audiences. 
 

25. The BBC also notes the financial impact on the wider production sector, 
including on the BBC’s supply chain.  Productions have stopped and there's 
been a slump in advertising which is affecting the whole commercial media 
sector.  
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BBC Response to the Covid-19 Outbreak 
 
Changes to Programmes and Services 

 

Inform 

 

26. The BBC took swift action at the start of the Covid-19 pandemic to 
repurpose our services and programmes for the benefit of all audiences 
ensuring we kept the nation informed, educated and entertained in these 
unprecedented times.   
 

27. The BBC enhanced our core role to bring trusted news and information 
to audiences in Scotland, the UK and around the world in a fast-moving 
situation, and to counter confusion and misinformation. Scheduling the daily 
Scottish Government briefing on BBC One Scotland and the BBC Scotland 
channel, moving Question Time to the more prominent slot of 8pm on 
Thursdays and bolstering our core news bulletins throughout the day, all 
served to keep audiences up-to-date on the latest developments and advice. 
A socially distanced version of BBC Scotland’s Debate Night and Radio 
Scotland’s Debate Night Extra returned at the end of April. For younger 
audiences, Newsround bulletins air throughout the day on CBBC. 
 

28. On BBC Sounds, the BBC produced a daily edition of the Coronavirus 
podcast, whilst BBC Radio Scotland’s Good Morning Scotland has introduced 
“Ask GMS”, putting listener questions direct to subject matter experts across a 
range of topics related to the pandemic. 
 

29. Radio Scotland, alongside BBC Local Radio stations in England, 
continues to make connections between volunteer groups and those in 
need, under the ‘Make a Difference’ initiative. Each of the stations is 
broadcasting bulletins with coordinated help for the elderly, house-bound or 
those at risk ensuring support is available where it is most needed. On Radio 
Scotland, this takes place during The Afternoon Show.  Meanwhile, BBC 
ALBA’s An La has amended its format to include community information 
alongside the regular diet of news. 
 

30. Audiences continue to trust the public service broadcasters, with the 
BBC as the most trusted. 1 Reality Check is the BBC’s principal fact-
checking service which runs across all platforms including via social media. 
This service tackles fake news stories and challenges statements from public 

                                            
1 https://www.ofcom.org.uk/__data/assets/pdf_file/0031/194377/covid-19-news-consumption-weeks-
one-to-three-findings.pdf  

https://www.ofcom.org.uk/__data/assets/pdf_file/0031/194377/covid-19-news-consumption-weeks-one-to-three-findings.pdf
https://www.ofcom.org.uk/__data/assets/pdf_file/0031/194377/covid-19-news-consumption-weeks-one-to-three-findings.pdf
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figures and institutions which may be false or misleading, and presents the 
verifiable facts instead. Research conducted by Ofcom during the lockdown 
shows almost half of UK adults have been exposed to false claims about the 
coronavirus.2 
 

31. During the Covid-19 pandemic the BBC has created a dedicated team 
covering and debunking misinformation daily – bringing together Reality 
Check, BBC Monitoring and our expert correspondents in the UK and around 
the world.  

 
Educate 

 

32. The BBC has delivered its biggest push on education in its history – 
ensuring that every child in the UK has the opportunity to continue to follow 
the appropriate core parts of their nation’s school curriculum in these 
challenging times.  BBC Scotland was first to respond to this challenge, with 
content on-air on the BBC Scotland channel within days of school closures 
being announced. 
 

33. We’ve worked in close collaboration with the education sector. Working 
with teachers, well trusted education providers such as Twinkl and White 
Rose Maths, and with the Scottish Government and Education Scotland, the 
BBC is providing curriculum led activities and programming to complement 
the remote learning being offered by schools and to keep up every child’s 
educational momentum. BBC Scotland’s Educational Broadcasting Council for 
Scotland and Scottish Religious Advisory Committee have also been 
instrumental in helping us to devise and focus our content in these particular 
areas. 
 

34. The newly expanded education offer brings educational programmes 
and lessons to every household in the country and includes content on 
the BBC Scotland channel, the BBC Red Button, BBC iPlayer, BBC Sounds, 
BBC Four, online and via social media.   
 

35. BBC Bitesize Daily programmes air on television, BBC iPlayer and BBC Red 
Button targeting various age groups, from 5 to 14, where teachers, experts 
and famous faces cover off what that age group should be learning that day. 
Online content is also complementing the daily broadcasts. The website will 
also deliver guides offering help to parents about how to teach their child, 
advice for effective home schooling, and guides for pupils with Special 

                                            
2 https://www.ofcom.org.uk/about-ofcom/latest/features-and-news/half-of-uk-adults-exposed-to-false-
claims-about-coronavirus  

https://www.ofcom.org.uk/about-ofcom/latest/features-and-news/half-of-uk-adults-exposed-to-false-claims-about-coronavirus
https://www.ofcom.org.uk/about-ofcom/latest/features-and-news/half-of-uk-adults-exposed-to-false-claims-about-coronavirus
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Education Needs. BBC Sounds is also producing two new daily education 
podcasts aimed at parents of primary and secondary pupils. 
 

36. The BBC has seen a huge increase in demand for its education services. 
Children and parents turned to the BBC in record numbers for lockdown 
learning in the week when most schools would have returned from their 
Easter break.  Across the UK, three million children took BBC Bitesize Daily 
lessons. The previous record for the Bitesize website was 1.3m on the first 
day of school closures in March. 
 

37. The BBC is helping people navigate the consequences of the pandemic 
on their lives and those of their family, friends, colleagues, neighbours and 
communities by providing advice, education and support. BBC One’s The One 
Show, and the new daytime show, Health Check UK Live, have been 
exploring all aspects of the crisis. Content ranges from healthy eating and 
ways in which people of all ages can keep fit, to the variety of support options 
available to those who may not be coping with isolation or the wider current 
circumstances.  Each Wednesday evening on BBC One Scotland, 
Coronavirus: Scotland’s Response rounds up all the latest information as 
Scotland responds to the pandemic. 
 

38. We recognise our role to support the major faiths through the 
challenges of these difficult times. BBC Scotland’s Religion and Ethics 
team has been working to offer a wealth of content for all audiences. A virtual 
church service on Sundays is taking place on BBC One Scotland, alongside 
regular weekly output on BBC Radio Scotland and BBC Radio nan Gaidheal.  
BBC One Scotland also broadcast an Easter Mass, and on Sunday 24th May, 
broadcast a service to mark the end of Ramadan from Glasgow Central 
Mosque, as part of a series of services to support other religions and 
denominations across television and radio. 
   

Entertain 

 

39. The BBC has been keeping the nation engaged and entertained with new 
virtual versions of Breaking the News, The Graham Norton Show and Have I 
Got News For You recorded weekly as live during the week of transmission. 
BBC Scotland has commissioned several productions from the independent 
sector during the crisis response, including Susan Calman’s Socially Distant, 
The People’s News, and Shelf Isolation. 
 

40. We’re including a number of boxsets on iPlayer to help keep people 
entertained as they remain under lockdown. Firm comedy and drama 
favourites such as Spooks and Gavin and Stacey have returned to BBC 
iPlayer for audiences to escape into, whilst BBC Sounds is exploring the 
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BBC’s programme index to allow audiences to search thousands of online 
archive radio programmes. The BBC is also soon to add some classic movies 
to the audience offer at this time. 
 

41. On Thursday 23 April, BBC One broadcast The Big Night In. This was 
the first time the BBC’s biggest charitable partners, BBC Children in 
Need and Comic Relief, have come together.  The aim of the evening is to 
celebrate and reward those going the extra mile to support their communities 
in these troubled times. The Big Night In was there to celebrate the acts of 
kindness, humour and the spirit of hope and resilience that is keeping the 
nation going during the unprecedented COVID-19 pandemic. We welcome the 
UK Government’s commitment to match what the BBC raises. 
 

42. With many events cancelled, the BBC will connect people virtually with 
specially created programmes celebrating Eurovision and Glastonbury – 
bringing the audience together to experience both - whilst new live 
entertainment show, Peter Crouch: Save Our Summer, will bring replacement 
sporting action, comedy and music to our screens.  Meanwhile, we are 
examining how we can best partner with the Edinburgh International Festival, 
the Edinburgh Festival Fringe and the Edinburgh Book Festival to bring 
audiences content at a time when the annual festivals in August will be much 
missed. 
 

43. While public access to galleries, museums, theatres and exhibitions is closed, 
Culture in Quarantine is a virtual festival of the arts. Available on 
television, radio and online, the initiative aims to increase access to the arts 
whilst supporting arts organisations in the process. Highlights include a virtual 
book festival, access to exhibitions, performances and an online cultural 
resource as well as an initiative in partnership with Creative Scotland and the 
National Theatre of Scotland.   

 

Audience Response 

 

44. Audiences are responding well to the BBC’s comprehensive news and 
current affairs offer. According to Ofcom’s news consumption research BBC 
services are the most-used source by some margin3 
 

45. The amount of people visiting BBC News Online is at exceptionally high 
levels with 84 million unique browsers viewing the news pages and app 
across the week beginning the 16 March. This is a new record for the site 
coming significantly ahead of the then-record figure in the week of the 2019 

                                            
3 https://www.ofcom.org.uk/__data/assets/pdf_file/0031/194377/covid-19-news-consumption-weeks-
one-to-three-findings.pdf  

https://www.ofcom.org.uk/__data/assets/pdf_file/0031/194377/covid-19-news-consumption-weeks-one-to-three-findings.pdf
https://www.ofcom.org.uk/__data/assets/pdf_file/0031/194377/covid-19-news-consumption-weeks-one-to-three-findings.pdf
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General Election (52m UK browsers).  Across the week beginning the 23 
March over 44 million people in the UK tuned into BBC TV Network News 
– the highest figure since the 2003 Iraq War4.  The BBC’s Nations & Regions 
news programmes at 6:30pm – including Reporting Scotland – remain those 
which attract the largest audience of any BBC news slot, reaching more than 
20 million people across the week of 23 March, considerably up on the 2019 
weekly average of 12.5m5  During the first four weeks of lock-down, Reporting 
Scotland was the most-watched news programme in Scotland. BBC News at 
Ten reached more than 19 million people the week commencing 23 March, 
and Coronavirus is the most consumed storyline ever for the BBC globally, as 
World Service Languages reached 163 million people with its digital content in 
the week commencing 16 March.  For some services which operate in 
markets with media restrictions, we’ve seen extraordinary figures of audience 
growth for BBC outlets including services in Russia, Serbia and Arabic 
services. BBC News has also been the only broadcaster to cover live, weekly, 
the Clap for Carers as audiences themselves show their appreciation for 
those on the front line. 
 

46. The enhanced news coverage, educational content and religious 
programming have been met with a significant response of audience support. 
The various education bodies, including the Scottish Government, Education 
Scotland and Connect, the parent-teacher network, have been very vocal in 
their praise and have been re-tweeting schedules around their various contact 
networks. 
 

47. We received several hundred notes of thanks and praise for the Easter 
Sunday Mass, filmed in St Augustine’s Church in Coatbridge, for the weekly 
Reflections at the Quay programme and for the new BBC Scotland 
documentary, Priest School. A new series of religious services across a 
number of faiths commenced in late May on the BBC Scotland channel  with 
the first in the series coming from Glasgow’s Central Mosque to celebrate Eid.  
The series features services from the Muslim, Sikh, Catholic, Jewish and 
Hindu faiths and a service from the Church of Scotland. 
 

Public Information  

 

48. The BBC has prioritised the daily Scottish Government briefings.   These 
are broadcast in full on the BBC Scotland channel, with the initial statements 
each day also broadcast on BBC One Scotland and Radio Scotland, and 
regularly on the BBC News Channel.  Meanwhile, over 17m people tuned in to 
BBC TV to see the first statement about lockdown on 23 March 2020. Her 

                                            
4 Barb, 3min+ weekly reach among audiences aged 4+m, January 2002-April 2020 
5 Barb, 1830-1859, Live+Vosdal, BBC1, 4+, 
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Majesty the Queen’s message to the nation, broadcast on 5 April, was seen 
by 14.9 million people across BBC channels. 
 

49. The first Public Information Film relating to Covid-19 was broadcast on 
19 March on BBC One. Since then, 34 Public Information Films have been 
broadcast on behalf of the Scottish Government (up to end April 2020), 
alongside equivalent Public Information Films from the UK Government and 
the Welsh Government for audiences in England and Wales.   
 

50. The BBC has used its own editorial resources to promote key safety 
messages targeting the hardest-to-reach groups. Using familiar characters 
and brands such as Miranda, Hey Duggee, Paddy McGuiness and Alan 
Partridge, the short safety messages have played regularly between 
programmes across BBC channels.  

 
Support for the Freelance Community  

 

51. The freelance community makes a huge contribution to the BBC’s 
programmes and services and we want to do everything we can to 
support them during this turbulent period when we’ve had to pause work on 
many of our productions. In addition to re-engaging their services as soon as 
we can safely continue filming, we have put a number of measures in place to 
protect and support freelancers experiencing loss of income. 
 

52. For those on a fixed term contract or those engaged by the BBC as a PAYE 
freelancer, and who joined the BBC before 28 February 2020, the BBC will 
pay their full salary (or £3,000 per month, whichever is the lesser amount) for 
up to three months from 1 March 2020. These individuals will also be eligible 
for full sick pay up to two weeks and have access to the BBC’s Wellbeing 
support programme. For those who were previously engaged by the BBC’s 
commercial subsidiaries, BBC Studios, BBC Studioworks and BBC Global 
News, this financial obligation will be aided by funding from the Government’s 
Coronavirus Retention Scheme. The Government’s Coronavirus Retention 
Scheme will not apply to those who were engaged by the BBC’s Public 
Service.  However, the BBC is honouring the commitment and we are seeking 
every opportunity to try and offer people alternative work. 

 
The Film and TV Charity Fund 

 

53. The BBC Group donated £700,000, funded principally by our commercial 
subsidiary BBC Studios, to The Film and TV Charity which is intended to 
assist those affected by the Covid-19 outbreak, particularly self-employed 
freelancers. The funds will give immediate support for people working in 
film, TV and cinema, with £500,000 going towards the new Film and TV 
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COVID-19 Emergency Relief Fund, in partnership with the British Film 
Institute (BFI). £200,000 will go into the charity’s two-year mental health 
action plan, known as the Whole Picture Programme, to address the 
widespread issues found in research released by the charity earlier this year. 
 

Support for Independent Production Companies  

 

54. The BBC works with more suppliers than any other UK broadcaster 
including more small suppliers and more qualifying independent 
producers.6 In 2018 this included over 300 independent producers with 36% 
identified by PACT as small producers.7 Half of all the suppliers we work with 
are based outside of London.  The BBC Scotland channel alone, in its first 
year of operation, worked with over 70 independent companies, and the vast 
majority of content for BBC ALBA is made by the independent production 
sector.  In 2018 BBC Commissioning worked with more producers than ever 
before – and the highest number of new producers. The BBC therefore relies 
on a thriving independent production sector which is integral to the BBC’s 
creative success.  
 

55. The BBC has initiatives to boost the strength of UK production across 
the country, such as the Small Indie Fund which exists to support small and 
emerging companies, and announced a package of measures to help 
maintain the creative health and viability of our supply base across the UK 
during the current disruption and challenges caused by the COVID-19 
pandemic.  
 

56. The BBC is committed to supporting the independent production 
industry during this difficult time. Action taken includes; doubling our 
investment to the Small Indie Fund to £2m with a particular focus on the 
smallest producers in the nations and regions or with diverse leadership, a 
company-centric approach to impacted productions looking at flexible delivery 
times and cash flow, additional development spend, investment in archive and 
acquisition rights, and expanding the successful BBC Three creative 
partnerships scheme involving development funding and in-depth online 
sessions with the BBC Three team followed by piloting the best ideas with at 
least one idea per nation or region being commissioned. 

 

                                            
6 http://downloads.bbc.co.uk/commissioning/site/bbc-commissioning-supply-report-2018.pdf  
7 From Pact UK Television Production Census 2018. Oliver & Ohlbaum Analysis. Figures are based 
on % of spend on producers who responded to the census. 

http://downloads.bbc.co.uk/commissioning/site/bbc-commissioning-supply-report-2018.pdf

