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Dear Ms McAlpine, 
 
Many thanks for your letter dated 8th October in relation to Advertising in Local 
Newspapers during the Pandemic 
 
Scotland’s Councils have a long history of supporting their local economies and will 
continue to do so.   
 
Councils also have a history of supporting local newspapers and of course, where a local 
authority can see the financial or indeed other benefits, or particular circumstances 
demand it, then it would normally be advertised in a local paper. 
 
To illustrate this, here’s one example of a Council which took out two four page 
wraparounds in May and August to support the local press over and above their normal 
day to day statutory and marketing advertising spend. Indeed Committee should be aware 
that the August edition included a direct message encouraging people to support the 
newspaper industry by buying a paper.  It is reported that the same Council spent £75,000 
above their statutory requirements with their local paper. 
 
When it comes to Councils supporting local newspapers through advertising there are a 
few points to consider that I also thought it would be helpful to set out: 
 

• It is well documented that Councils have far less money, including communications 
budgets and have a duty to achieve best value. 

• The move from traditional to digital media can often offer better value for 
money.  For example, the use of myjobscotland has proven to deliver a wider reach 
of candidates, not to mention that we can track and monitor effectiveness of ads 
and collect data on what works. 

• Digital is generally more timely, efficient and correctable/amendable. 
• The cost of advertising in local papers particularly recruitment ads can be 

significant.  
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• Social media advertisements on platforms such as Facebook enable Councils to 
reach more people of a wider demographic in a much more targeted fashion at a 
fraction of the cost. 

• As mentioned above, there is still a legal requirement for Councils to use local 
papers for statutory notices. 

 
I hope this letter covers the areas you have raised and outlines clearly what the current 
position is, should you require any further information or clarification on any of the above 
points, please do not hesitate to contact me. 
 
Yours sincerely 
 

 
Sally Loudon 
Chief Executive COSLA 




